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Introduction 
In this document, you will find the brand requirements of different programs that receive funding 
from The Partnership. There are sections for programs that receive funding from Workforce 
Innovation and Opportunity Act (WIOA), Non-WIOA sources, and Climate and Equitable Jobs Act 
(CEJA). In addition, this document lists The Partnership’s logo files and guidelines for their 
appropriate usage.  
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File Downloads 
Logo With Funding Language 

Network Logo in Color Files 

Network Logo in White Files 

Logo Without Funding Language 

Logo Without Funding Language Files 

 

Logo and Colors 
Logo: 

  

Logo Without Funding Language Logo with Funding Language 

 

The Partnership’s new logo features bold typography and new colors. Communicating warmth, 
direction, and emphasizing trust all in a bold new look. Do not alter the logo in any way. This 
includes customizing the color, stretching the logo, or cropping the logo. 

                 

https://workforceboard.sharepoint.com/:f:/g/exec/EoLjO9ToxAZCnyaVV01j6QgB0eLPnHyxpTbEwe8ZCLhaqQ?e=b95pUa
https://workforceboard.sharepoint.com/:f:/g/exec/EgSU1n-lR0tGlhFTo28nGHoB8nBofERdJk3iEz15WygTsg?e=7A91jg
https://workforceboard.sharepoint.com/:f:/g/exec/EhO_-iHqKPRJlFAhmP0SuU0BADzbmYunCQdktIwMbGOT4w?e=Y1Po61


 
 

Do Not Use: 

 

Do not use materials with the previous logo when possible. Never create new materials with this 
logo. The old logo features a star, serif fonts, and a green and blue color scheme. 

Color Palette: 

Below are The Partnership’s official colors. Consider using them when creating new marketing 
material for programs that receive funding from The Partnership. 

 

  

    

#076AA4 #0F3D63 #C84627 #F47820 



 
 

 

WIOA Funded Program Marketing Guidelines 
WIOA – Marketing Material Requirements: 

• Logo Usage: The Partnership's logo with funding language must be present. Do not alter 
The Partnership's logo's contents, color, or shape. 

• Funding Disclosure: Must be legible but does not need to be prominent. This language is 
required for programs that received WIOA funding and may be placed towards the 
bottom of fliers, posters, brochures, and other similar materials. 

Our agency is an equal opportunity employer/program. Auxiliary aids and services are 
available upon request to individuals with disabilities. 
  
Funding for this program is made possible through a grant provided by the Chicago Cook 
Workforce Partnership. This workforce product was funded by a grant awarded by the 
U.S. Department of Labor's Employment and Training Administration. For more 
information, please visit ChiCookWorks.org/DOL-Funding. 

• Presentations: Requirements include the two listed above. It is acceptable to include the 
funding disclosure in the opening or closing slides only.  

• Website/Program Webpage: Include The Partnership’s logo with funding language and a 
brief description of The Partnership on a webpage. The description and logo must 
include a link to The Partnership’s website (ChiCookWorks.org). 

o The Partnership’s Communications Team can work with you to create the copy, 
or you are free to use language from our About Us page. 

o Include the funding disclosure listed above 

  

http://chicookworks.org/dol-funding
https://chicookworks.org/
https://chicookworks.org/about-us/


 
 

NON-WIOA Funded Program Marketing 
Guidelines 
The following applies to any program that receives funding from The Chicago Cook Workforce 
Partnership. All programs are expected to follow these requirements unless this document 
contains an individual section for the program. 

Non-WIOA – Marketing Material Requirements: 
• Logo Usage: The Partnership's logo with funding language must be present. Do not alter 

The Partnership's logo's contents, color, or shape. 
• Funding Disclosure: Must be legible but does not need to be prominent. This language is 

required for programs that receive funding from The Partnership and may be placed 
towards the bottom of fliers, posters, brochures, and other similar materials. 

Our agency is an equal opportunity employer/program. Auxiliary aids and services are 
available upon request to individuals with disabilities. 
  
Funding for this program is made possible through a grant provided by the Chicago Cook 
Workforce Partnership. For more information, please visit ChiCookWorks.org/About-Us. 

• Presentations: Requirements include the two listed above on this list. It is acceptable to 
include the funding disclosure in the opening or closing slides only.  

• Website/Program Webpage: Include The Partnership’s logo with funding language and a 
brief description of The Partnership on a webpage. The description and logo must 
include a link to The Partnership’s website (ChiCookWorks.org). 

o The Partnership’s Communications Team can work with you to create the copy, 
or you are free to use language from our About Us page. 

o Include the funding disclosure listed above 

 

  

http://chicookworks.org/about-us
https://chicookworks.org/
https://chicookworks.org/about-us/


 
 

 

CEJA Workforce Hub Program Marketing 
Guidelines 
CEJA Workforce Hub Program – Marketing Material Requirements: 

• Logo Usage: The Partnership's logo with funding language must be present. Do not alter 
The Partnership's logo's contents, color, or shape. 

• Funding Disclosure: Must be legible but does not need to be prominent. This language is 
required for programs that receive funding from The Partnership and may be placed 
towards the bottom of fliers, posters, brochures, and other similar materials. 

Funding for this program is made possible through a grant provided by the Chicago Cook 
Workforce Partnership. The CEJA Workforce Programs are funded by the Illinois 
Department of Commerce and Economic Opportunity (DCEO) through the Climate and 
Equitable Jobs Act (CEJA). 

• Presentations: Requirements include the two listed above on this list. It is acceptable to 
include the funding disclosure in the opening or closing slides only.  

• Website/Program Webpage: Include The Partnership’s logo with funding language and a 
brief description of The Partnership on a webpage. The description and logo must 
include a link to The Partnership’s website (ChiCookWorks.org). 

o The Partnership’s Communications Team can work with you to create the copy, 
or you are free to use language from our About Us page. 

o Include the funding disclosure listed above 

  

https://chicookworks.org/
https://chicookworks.org/about-us/


 
 

 

Network CBO Naming Conventions 
There are four types of AJCs in our network, as well as Career Centers; AJCs receive WIOA 
funding, and Career Centers receive funding from other sources. 

• Comprehensive American Job Centers: These AJCs provide a full array of employment 
and training related services for workers, youth and businesses. These locations include 
the mandatory Workforce Innovation and Opportunity Act (WIOA) partners on-site, such 
as the Illinois Department of Employment Security (IDES), Veterans services, Vocational 
Rehabilitation, and more.  

• Affiliate American Job Centers: These AJCs provide more limited, but still extensive, 
employment and training related services for workers, youth, and businesses than the 
Comprehensive AJCs.  These locations do not include all the mandatory Workforce 
Innovation and Opportunity Act (WIOA) partners (i.e., Veterans, Vocational Rehabilitation, 
IDES) on-site. 

• Affiliate Youth-Only American Job Centers: These AJCs provide career and educational 
services to in and out of school youth.  These sites may not have public resource rooms 
or job readiness workshops.  

• Specialized American Job Centers and Sector Centers: These AJCs focus on serving 
specific needs, such as those of dislocated workers (those who have lost their jobs), 
youth, or key industry sectors, and may not offer all the services of a Comprehensive or 
Affiliate AJC.   

• Career Centers do not receive WIOA funding. They offer programs and services tied to 
specific programs funded by other private or public sector partners. 

The list of the names of the individual CBOs in our network and which category they fall into will 
be found under the ‘Find a Center’ page. This is largely to educate customers who are in our 
network about the services that are provided, based on the category of AJC into which they fall. 

There is no expectation that all members of our network change their names; if you operate an 
Affiliate AJC, such as the American Job Center at Kennedy-King, you can list your name as 
American Job Center at Kennedy-King, an Affiliate AJC. These titles are already listed on 
LevelUpAJC.org. However, for members of our network who are free-standing organizations that 
also receive other funding, such as Goodwill or Moraine Valley Community College, there is no 
expectation that AJC be added to your name, unless you choose to when promoting 
programming that receives The Partnership’s funding.  

https://chicookworks.org/career-seeker-services/find-your-agency/
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